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SNAFELLSNES PENINSULA

Population
4040 I
Main industry

Fishing industry, administrative
services, agriculture and tourism

Municipalities

Stykkishélmur/Helgafellssveit
Grundarfjordur
Snzfellsbaer

Eyja- og Miklaholtshreppur

1.479km?

#,.

per km?
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—— TAKING THE FIRST STEPS

Joining UNESCO Man and Biosphere Programme

Become UNESCO
MAB area?

Moving forward

All municipalities are willing
Preliminary work to take the project further
— and accepted the report.
Conversation with
stakeholders continues.

Team established, funded by ,
. & Snaefellsnes - UNESCO Man and
the Icelandic government, to sphere
investigate the pros and cons = " il Siwridilar i
of becoming a MaB area, map
out an action plan and
provide necessary
documents for next steps.

Send application

When all data have been
gathered we send in
application for the MAB
Programme.

A report on the benefits of
, Sneefellsnes becoming
Iceland's first MaB area was
published and sent to all
stakeholders involved.
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DEVELOPMENT
fora
sustainable
future

CONSERVATION

of biodiversity (ecosystems,

species, genes)

RESEARCH and
MONITORING
ina
world network

A region with a strong
identity

Globally recognised for:

apart from already legally - biodiversity / environment
designated core area(s) - commitment of wide range of

under national legislation stakeholders
 to work together towards a

sustainable future

Neither restrictive nor

exclusive







PEOPLE OF SNAFELLSNES IN THE 21ST CENTURY

Since 2016 more younger adults have been moving to rural areas in

Iceland. Especially in smaller municipalities close to the capital area.

The private and public efforts to increase job opportunities, whether
they are location based or remote, have had great impact on how

people see places in rural areas.

Snzefellsnes has not left this change unnoticed and in every
municipality in the peninsula there is an option for people to work

remotely.

We would love more people to come and live in Snafellsnes. It might
be a luxurious subject, but here is plenty of space and the

opportunities are endless.

Yes there is a lot of work still do be done.. We need more houses etc!




21ST CENTURY CHALLENGES

Self image of areas and residents in rural arears has
shifted since population started to decline in the middle
of the 20th century. Gap between the rural community
and the city becomes more visible. During times of
population decline in the rural areas, the community’s
self image can be sharpened, where the uniqueness,
accessible quality and different individual’s synergy
grows to strengthen the local industry and residence. It is
one way to coordinate the community, to create

opportunities for collaboration and unity.




SNAFELLSNES REGIONAL PARK

Aclrriin-
education Istration

Research &

=SNG Agri-

1 ; Tourism dUStn Aris & oraifts
ICIUSHAY culture lnldUsiiny \fis & orelji

Natural
resources

Cultural
resources

Knowledge

Andi Sneefellsness: Audlind til sbknar, Svaedisasetlun 2014-2016



MAIN PROJECTS 2024 - 2025

l. Snzefellsnes place branding and visibility
Il. Exemplary paths

1. Food in Snaefellsnes

V. UNESCO Man and Biosphere

V. Snaefellsnes Visitor center; also for inhabitants
VL. Nordic regenerative tourism 3

VII. Nordic UNESCO trail

VIII. Choosing other ongoing key projects

IX. Approved continual projects

Approved inner projects

QUALITY OF LIFE Living conditions Schools

SNAFELLSNES REGIONAL PARK

LANDSCAPE National Park Biodiversity

REPRESENTATIVE BODY 2025

. . . FOOD Food culture
Snaefellsnes 4 municipalities, several local o

INDUSTRY Information Production

agricultural societies and Snaefellsnes
technology

tourism society TRAVEL Spirit, quality Travelling paths

INFRASTRUCTURE Roads, paths Telecommunication,
facilities



Attract funding Gather and share

information

VOLUNTEERS

Withold image PART TIME

EMPLOYEES Connect

Organize events

Inspire

Educate and train Develop ideas

MAGNETIC ENERGY



DETERMINATION & PLANNING

The main purpose of founding the Snafellsnes Regional

Park was to be a common path for collaboration following

S,

locals criteria. The main advantage is the cooperating DEVELOPMENT
' G“"*ALS
forum the Regional Park has created as well as being
motive power to do good for the community ‘w
Meetings Trainings Consultation Networking Marketing Project
management

Tourism
Agriculture

Nature & environmental
issues

Creativity
School and athletics

International collaboration

Information sharing
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Around Sna=fellsnes

Conversation and collaboration




THE BRAND OPPORTUNITY

Bt o nen e A -1
The environments we live in shape who we are and our sense of '
belonging.

Snafellsnes has an abundance of space framed by imposing
landscapes and ink blue seas that load us with energy.

It has a tactility that soothes the burnout that many people are
experiencing, creates new possibilities for our younger generations,
and offers an experience for guests pursuing something remote and
real.

We're moving into an era where we are seeking to forge deeper
connections with our roots, with the places we visit and with each
other;

We will use air travel for less frequent and more meaningful trips;
and take advantage of working anywhere. This region is the very
epitome of a homeland that’s suited to this new age, and a
destination that requires a stay longer than a weekend to fully
appreciate the unique culture, food and landscape.

Now’s the right time to bring the unseen gifts of your region into
view.




‘Branding’ at its heart is just storytelling, and food is 2
big part of the Snaefellsnes story.

We want your food stories to add some flavour to the
Snaefellsnes brand.

The brand is all about building connections with this
place and with each other, and as we all know, food Is
always great way to bring people together.
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KaKoO Tra Narfteyrarstoiu, DJ Bjarni, sundleiktimi nja Gunnhiiai og kvéldsundstund fyrir alla fidlskylduna g
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notaleg lj6sa stemning. Sjaumst i kvold %3

£EAC 22 <ED

gestir notalega stund saman undir vékulu auga Snaefellsjokuls og
Lysuhyrnu. Gestir hlustudu a sdgur fra www.peopleoficeland.is/, séng
fra Karlakorinn Heidbjort og vaettu kverkar &
Rabarbaraélkelduvatnsmohijo fra baenum Olkeldu og rabarabarasyrép
fra Busaeld med aetlum bldmum og graslauksréri fra Hja Godu folki.
Takk fyrir samsarfid og takk fyrir komuna &*

fostudag (19. &gust) er midnaetursund i sundlauginni Grundarfirdi.
Sjaumst par %3




Snaefellsnes Inhabitants and Visitor center
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VELKOMIN A SNAFELLSNES
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Welcome to Snaefellsnes, all year round

A T L

GRUNDARFJORDUR & STYKKISHOLMUR
sREIDAFIORDUR™ & X B A 4«**@0& s XA &
PR m 4 % by = HELGAFELLSSVEIT } ® - % k-3
BT X & 10 &% X'%*%},:; w
T;USS%EDU;%R';; A =34 Y b
O o
1

L igutel
i &

IAEFELLS-
B GKuLL g

FAXAFLOI

£ Sng Uli6ry,

A A X % 8T T AR



Til ad auka pitt éryggi ma a pessu korti sja nokkra stadi par sem géd og 6rugg ferdahegdun ==
skiptir meira mali. Kynntu pér kortid, adstaedur 4 stadnum og mundu ad meta alltaf adstadur. Sa r
For your safety you can find on this map places where you need to take extra care. c

Ba safe and check conditions when travelling.  The official source for safe
STYKKISHOLMUR =%

BREIDAFJORDUR e o

e »
Nisa bt o e fpall A
h-.l--,-.n.npm ’ NS
Ok sl vy ey chish 0 the top of the

meuntin. Ovdy for esperionond cimbens

JORVUALS 55780

Wogurinn bikador starits ot s, ok e
arermen Kaready drtades & vwgegordien
Dotk surmres sxcuntain wnd, cnly for @t
g, Chaneed b wiwie, Chack wwmsoud

Budahrau

ARNARSIAPI
JHELLNAR

Maavhans v
AT A\ | Exmm——
FAXAFLOI

Show w1 el
crmdturn we s irfears buen powed miah.




Spirit of place
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Storys and place names
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STEFNA SNAFELLSNESS |

SIALFELERRI BROUN SNAFELLSNES SUSTAINABILITY

Sameiginleg stefna sveitarfélaga @ Snaefellsnesi um sjalfbaera préun i
umhverfis-, menningar-, sarnfélags- og efnahagslegu tilliti.

Snasfalisnes ainkennist & ranunufepurd og fidlbreyinl med Snastalsioku sem halsia kennielli A Snasfelisnes bos P O L I ( Y

um 4,000 manrns Bypodn ardradd og helstu anvinnuvegimic e Ggerd, fiskvinosia manntun, ferdaiionusta
landbunadur verslun og pionusta

Sveltarfetogin a Snasfellsnesi hafa synt frumkvasd! | pagu sjsifbaarar brounar & kslandi undan'arinn araiug |
samrzemi vid peta hafa svetarfélogin Stykkisnalmsbaer, Halgalallssveil, Grundarfjardarbesr. Snagfelishasr og Eyja-cg
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med Nlidsion af vidmidunarskyrelum EanhCheck fyrir svaedid
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 Environmentally

Sveitariglogin a Snaefallsnesi vinna sameiginiega og iven | sinu lagi a0 upptyaaingu og eftifyigni langtimasastiunar
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Energy efficiency, conservation and

management

Greenhouse gas emissions KEY PERFORMANCE AREAS
Air quality protection, noise control, &

light pollution

Management of freshwater resources

Waste water management, drainage * Direct and support for sustainable
and streams

Ecosystem conservation and outcomes.

management
Land use planning and development
Transport e Measure resource use.
. Solid waste management
. Management of environmentally * Determine goals.
harmful substances

 Measure performance.

11. Cultural and Social Management
12. Economic Management




7l SVAEDISSKIPULAG SNAFELLSNESS 2014 - 2024
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NorReg

Nordic Regenerative Tourism

Member Site Account

Photo credit: ©Destination Trekantomraadet

Nordic Regenerative Tourism - NorReg is a Nordic project, aimed at
developing and providing relevant, interesting, and accessible tools for small

and micro-sized tourism operators in destinations in the Nordic countries.

https://www.norreg.is/



You can read more about this and also feel free to take
contact with questions: ragnhildur@snaefellsnes.is

Doing It Betrer: Sneefellsnes

Peninsula, Iceland — Destination . .
Stewardship CenterDestination Conference , in English,

Stewardship Center about Unesco MAB
(destinationcenter.orq) .
areas/the work In

ggggrrlﬁﬂggs\?ﬁg\ggtriﬂzgic?ncenter.orq/.../DSR- Sn&fel.lsnes fro m .

Winter-2022Template... 12. april 2023 Is available
here:

Www.svaedisgardur.is https://www.youtube.com/w

www.snaefelisnes.is atch?v=r-r7HsgiRhw&t=3s

www.nesvottunis and short interviews with
https://www.ust.is/english/visiting-

iceland/snaefellsjokull-national-park/ key speakers


https://destinationcenter.org/2022/02/doing-it-better-snaefellsnes-peninsula-iceland/?utm_source=Destination%20Stewardship%20Report%20(DSR)&utm_campaign=7ad2fe3cb4-DSR-2022-Q1&utm_medium=email&utm_term=0_11ba6039b3-7ad2fe3cb4-1205015588&fbclid=IwAR1LH32pCEIi3iVuSylhaIJfwTk6Mun_AVpHt5VWIMZoFUbXYF9ZDLThFtI
https://destinationcenter.org/2022/02/doing-it-better-snaefellsnes-peninsula-iceland/?utm_source=Destination%20Stewardship%20Report%20(DSR)&utm_campaign=7ad2fe3cb4-DSR-2022-Q1&utm_medium=email&utm_term=0_11ba6039b3-7ad2fe3cb4-1205015588&fbclid=IwAR1LH32pCEIi3iVuSylhaIJfwTk6Mun_AVpHt5VWIMZoFUbXYF9ZDLThFtI
https://destinationcenter.org/2022/02/doing-it-better-snaefellsnes-peninsula-iceland/?utm_source=Destination%20Stewardship%20Report%20(DSR)&utm_campaign=7ad2fe3cb4-DSR-2022-Q1&utm_medium=email&utm_term=0_11ba6039b3-7ad2fe3cb4-1205015588&fbclid=IwAR1LH32pCEIi3iVuSylhaIJfwTk6Mun_AVpHt5VWIMZoFUbXYF9ZDLThFtI
https://destinationcenter.org/2022/02/doing-it-better-snaefellsnes-peninsula-iceland/?utm_source=Destination%20Stewardship%20Report%20(DSR)&utm_campaign=7ad2fe3cb4-DSR-2022-Q1&utm_medium=email&utm_term=0_11ba6039b3-7ad2fe3cb4-1205015588&fbclid=IwAR1LH32pCEIi3iVuSylhaIJfwTk6Mun_AVpHt5VWIMZoFUbXYF9ZDLThFtI
https://destinationcenter.org/2022/02/doing-it-better-snaefellsnes-peninsula-iceland/?utm_source=Destination%20Stewardship%20Report%20(DSR)&utm_campaign=7ad2fe3cb4-DSR-2022-Q1&utm_medium=email&utm_term=0_11ba6039b3-7ad2fe3cb4-1205015588&fbclid=IwAR1LH32pCEIi3iVuSylhaIJfwTk6Mun_AVpHt5VWIMZoFUbXYF9ZDLThFtI
https://destinationcenter.org/wp-content/uploads/2022/02/DSR-Winter-2022Template.html?fbclid=IwAR2TDqjNrSxqmpejU7j_K8tNVMvKg4VhJxhxkbAtowUDz4hTHUmruQgxvAU
https://destinationcenter.org/wp-content/uploads/2022/02/DSR-Winter-2022Template.html?fbclid=IwAR2TDqjNrSxqmpejU7j_K8tNVMvKg4VhJxhxkbAtowUDz4hTHUmruQgxvAU
http://www.svaedisgardur.is/
https://www.youtube.com/watch?v=r-r7HsgiRhw&t=3s
https://www.youtube.com/watch?v=r-r7HsgiRhw&t=3s

	Slide 1: Snæfellsnes Regional Park 
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6: PEOPLE OF SNÆFELLSNES IN THE 21ST CENTURY
	Slide 7: 21ST CENTURY CHALLENGES
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12: Mapping and planning.. Doing our homework
	Slide 13
	Slide 14: Around Snæfellsnes
	Slide 15: THE BRAND OPPORTUNITY
	Slide 16: ‘Branding’ at its heart is just storytelling, and food is a big part of the Snaefellsnes story.  We want your food stories to add some flavour to the Snaefellsnes brand.  The brand is all about building connections with this place and with each 
	Slide 17: Matarmenning og upplifun 
	Slide 18: Brand
	Slide 19
	Slide 20:                              
	Slide 21
	Slide 22
	Slide 23: Spirit of place
	Slide 24: Storys and place names
	Slide 25
	Slide 26
	Slide 27
	Slide 28
	Slide 29: https://www.norreg.is/
	Slide 30: You can read more about this  and also feel free to take contact with questions: ragnhildur@snaefellsnes.is

